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Thesis Abstract: 

 
 
 
 
In this thesis the popular Indian film is described as an object of global significance. It 
is argued that understanding Indian films on a global scale requires different governing 
structures to existing paradigms of national media research and that, in particular, this 
requires a focus upon the consumption, rather than the production, of cinema. This 
thesis will also argue that the Australian media environment is constituted by a complex 
matrix of transnational cultural flows that spread beyond the boundaries of nationalist 
discourse, and that understanding the social dynamics of cinema in Australia requires an 
intellectual engagement with the phenomenon of globalisation. 
 
 
This thesis seeks to locate the cultural geography of Indian films in a global context 
before presenting a local case study that draws on a body of interviews and survey 
exercises conducted during 2003-04 with film-viewers and media professionals in the 
Greater Sydney and Illawarra regions of New South Wales, Australia. My immediate 
concern is with the manner in which Indian movies reach an audience within this social 
environment and how that audience is described, both by themselves and by those who 
seek to cater to them. Thus, a further intention of this study overall is to conduct a re-
evaluation of the nature of the social imagination which has been assumed to operate 
around participation in communities defined by media use. This study therefore 
combines three major points of enquiry: Indian films as globally dispersed media 
artefacts, Australia as a site of complex transnational cultural practices, and media 
audiences as sites of relational social imagination. The theoretical framework that I 
advance here reformulates the conception of media audiences as ‘imagined 
communities’ by replacing a demographically constituted ethnographic model with an 
emphasis on surveying the diverse inhabitants of a ‘cultural field’ constructed around 
the Indian movie in a specific Australian social context. 
 

 viii



Acknowledgements: 
 
 
 
 
I would like to offer my sincere thanks to all the study participants who helped to make 
this a work founded on collaboration, and were willing to do so without recompense. I 
would also like to thank my supervisors, Dr. Kate Bowles and Dr. Brian Yecies, who 
gave me the benefit of their immense experience as well as healthy doses of enthusiasm 
and scepticism where and when each was required. Many thanks also to Tim McDonald 
who responded to my many administrative queries with enormous goodwill. 
 
I would like to acknowledge the generous support of my colleagues in the School of 
Social Sciences, Media and Communication at the University of Wollongong, and in the 
Centre for Asia Pacific Transformation Studies (CAPSTRANS). I would also like to 
thank the Communications and Cultural Transformations Group at the University of 
Wollongong for giving me a forum to share some of these ideas. For the same reason, I 
am indebted to the Indian Association for the Study of Australia (IASA), the Film and 
History Association of Australia and New Zealand (FHANZ) and the National Centre 
for South Asian Studies (NCSAS) who all provided me with a platform for my research. 
I would also like to thank Graeme Turner and the Australian Cultural Research Network 
for taking an interest in my work. Sincere thanks are also due to Chris Rodrigues and 
Phil Ellis at the University of Plymouth who encouraged me to get the ball rolling in the 
first place. Even with all of this help, this study would not have been possible without 
the financial support of the Commonwealth of Australia.   
 
Finally, I would like to recognise the important contribution made by my friends in 
Wollongong who listened with patience, found time to share their own ideas with me 
and were too generous to remark on my atrocious bowling action. 

 ix


	University of Wollongong - Research Online
	Non-resident cinema: transnational audiences for Indian films
	Recommended Citation

	Copyright warning
	Title page
	Contents
	List of illustrations
	Abstract
	Acknowledgements

