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ABSTRACT

The purpose of a study of creativity under the glass ceiling was to make a
contribution to a viable theory of creativity. Six case studies were constructed in which each
of six women talked about an individual experience of creative work in a distinct domain.
These data were not fully included in the early development of a contextual theory of

creativity.

The initial proposal of a contextual theory of creativity was developed by asking
questions of visibly creative people. Because women were not found in sufficient numbers at
the top of many domains or professions, these important questions were not asked of them.
When women’s data appeared in the research they were not valued. In this way contextual
theory failed to show a complete understanding of creativity phenomena and was not tested

on diverse populations.

The six stories came from interviews with women who demonstrated a serious
commitment to their work in different domains. The interviews and the analysis were
structured on the contextual framework developed by Csikszentmihalyi and Gardner. The
cases challenged the contextual view of creativity by using the contextual framework with
women and by trying to determine whether the contextual theory could accommodate these
and other different experiences of creativity. Analysis of the case studies showed that the
women’s experience of creativity was captured and explained by the contextual framework.
The new dimensions of creativity discovered by this research extend the theory, enabling
greater flexibility in further testing on other populations and situations. This study of
creativity under the glass ceiling offers support for a social theory of creativity that is
inclusive of varied experiences of creative enterprise. The theory, made inclusive by this

process, provides a more comprehensive understanding of creative phenomena.



ACKNOWLEDGEMENTS

I have always considered myself fortunate to have a career as a teacher of art. I regard
this thesis as the culmination of my professional endeavour to find new and varied
experiences within my career with regard to art and teaching. I am grateful to the University
of Wollongong for the stimulating environment in which I have been able to apply myself to

formal study, to complete this thesis and find new perspectives within my profession.

In particular, I would like to express my gratitude to my senior supervisor Dr Wilma
Vialle who has been with me throughout this journey of personal discovery of ideas and
realizations. Most of all I thank her for her care and guidance when she helped me turn these
many realizations into a thesis. This thesis would not have been possible without her
encouragement and constant support over the last decade. Throughout this research process |

have come to respect and rely on the clarity of her vision and her command of language.

I would also like to extend my gratitude to my other supervisor Dr Pauline Lysaght who
started with me as a fellow masters student. On the long drive down to the University we
discussed and dissected all the perspectives we encountered and I formulated from these
discussions good reasons for doing this research. I thank Pauline for her continued support,
her discerning thoughts and her friendship in the circumstance of her ever-increasing

workload.

My thanks are due also to Dr Victoria Foster who in the brief time she was my
supervisor gave me good advice regarding the feminist literature and social aspects of

creativity inquiry.

To the six women participants who shared with me, sometimes painfully, their stories I
am indebted. I thank those I chose to call Karla, Wanda, Willa, Anna, Connie, and Delice for
the disclosure of their intimate thoughts and their private worlds. Above all else I am
extremely fortunate to have collaborated with these women and to share with them an
abiding interest in creativity. From the other women who participated in the pilot studies but

did not appear in the final study I learnt a great deal and I thank them for this.



To my three boys and my husband I am grateful for their loving and enduring support.
They all in their separate ways kept me going with the various phases of this study
throughout a turbulent decade.

Finally, I wish to thank two people who have helped me with aspects of this task. Joan
Hugget has given invaluable assistance with the writing and final presentation of the
research. Anne Marie Armstrong as friend and colleague made my preliminary study of
creativity in schools possible by giving me access to the students in her school of gifted

performing artists.



	Creativity under the glass ceiling: a study using a contextual theory of creativity as a framework
	Recommended Citation

	Copyright warning
	Title page
	Table of contents
	List of tables/List of figures
	Abstract
	Acknowledgements

