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Unhealthy sport sponsorship continues to target kids Unhealthy sport sponsorship continues to target kids 

Abstract Abstract 
In the final month of the countdown to the Olympic Games, our sports stars are probably not eating and 
drinking the Games sponsors' foods. Again, as in previous Olympics, the Olympic Games sponsors are 
Coca-Cola, McDonald's and Cadburys, whose foods and drinks are not good choices for athletes due to 
their lack of nutrition and high levels of salt, sugar and saturated fats. 
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New research has found eight out of nine food and beverage sponsors of kids sport are bad for you.
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Sponsorship doesn’t just mean a logo on the website, but naming rights and equipment. John Wardle/Flickr, CC BY
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